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E d i t o r i a l  +  C o n t e n t s

“The only constant is
change,” as the philoso-
pher Heraclitus of Ephesus
is reputed to have said.
And this is certainly true
of Dachser. But of course,
change does not mean that

well-proven values can simply be
thrown overboard. Instead, they
have to be scrutinized very carefully.
For individuals, companies – and,
obviously, for governments, too – it

is extremely important to find the
right mixture of constancy and
change. 

Dachser, the family-owned company,
is a good example of the interplay
between constant values and the
process of change, such as is being
driven by globalization, for example.
Our title story tells you more about
how shared values shape the identity
of a modern family business (p. 6 ff.).

For 49 years now, our corporate
magazine has been keeping our
customers and staff informed about
developments. Over the years, the
magazine has changed in many
ways – in terms of its frequency of
publication, its contents and editorial
team, as well as its layout. Next
year will see a further development
(p. 4).

Thanks to its closely meshed network
of branches, Dachser offers you a
wide geographical reach, with full-
coverage services throughout Europe.
In selecting its partners, the company
is always careful to team up with
organizations that have a similar
corporate structure. Fercam, our
partner in Italy, is one such company.

We have been working successfully
together for five years now (p. 22).

Our planet only has a viable future if
people change their attitudes towards
the climate, and if they think and
act responsibly. We can all make
a contribution to improving the
climate (p. 20).

“Be the change you want to see in the
world.” Mahatma Gandhi’s words
clearly apply to the young Indian
teacher Neetu Singh. This impressive
young woman comes from one
of the two regions that are being
supported by the aid project run
jointly by terre des hommes and
Dachser. Singh has worked on the
project from the very start. As a

teacher she is helping to raise
educational standards and thus to
combat poverty (p. 27).  

Dear readers, I wish you and your
families a peaceful and relaxing
Christmas, and trust that you will
have the opportunity to spend time
together over the festive season. I
also look forward to seeing which
values will prove constant in the
New Year – and which will change. 

With best wishes,

Bernhard Simon
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